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HIGHLY SPECIALISED IN BEAUTY

Alcan, Amcor, Ciba, Eastman, Esko Artwork, Hct, Rexa
Rpc, Toly... And representing Made in Italy, Bormioli
Rocco, Lameplast, Maplast... These are just some of tf
important names from the list of exhibitors at PCD, the
trade fair organised by Oriex to bring beauty buyers ur
date regarding solutions devised by suppliers of
materials, products and accessories for packaging. No
in its fourth edition it took place in Paris on the 22nd a
23rd of January, repeating the formula which
distinguishes all events managed by Oriex: size and
number of meetings (40 conferences in 2008), relativel
small and uniform stands, a “compact” rendez-vous
which keep both exhibitors and visitors busy for just tw
days, hosted by the Cité de la Sciente of the French
capital.

This year the PCD brought together 60 exhibitors from
countries and over 1,200 visitors in search of innovate
solutions, confirming the increasing favour enjoyed by
events targeted at well-defined market niches. The stac
saw a procession of stars (speakers included top
managers in beauty and packaging) while big names s
as Yves Saint Laurent, Este?e Lauder, Chanel, Lancom
L’Ore?al, Armani, Fendi-LVMH, Yves Saint Laurent, Die
stepped up to the PCD Award podium (www.pcd-
congress.com).



